
DON’T JUST DRINK.
DRINKFINITY
New personal beverage hydration system launches in Brazil.

São Paulo, November 24, 2014 – DRINKFINITY, an innovative personal and portable 
hydration system that lets you create and enjoy your own beverage experiences by 
meeting different motivations throughout the day, launched today in Brazil.

The new DRINKFINITY system centers on a specially-designed and reusable Vessel and 
amazing Pods that work together to fulfill a variety of occasion and hydration needs. The 
Vessel is a BPA-free, reusable bottle that is totally portable, sleek and stylish. The Pods 
are powerful capsules that host flavors, aromas and active ingredients in both liquid and 
dry form to maximize the sensorial experience, potency and freshness of a beverage. 
Drinkfinity represents a major step in making our packaging more sustainable by reducing 
the use of plastic, since the pods are considerably less plastic than a traditional PET bottle, 
lowering green gas (GHG) emissions by reducing the need for massive transportation.



“If you are an active, goal-oriented person who understands the impact that proper 
hydration can have in your life, likes to be in control of what you drink and are 
environmentally conscious, DRINKFINITY is a great addition to your lifestyle,” says 
Hernan Marina, who came up with the Drinkfinity idea and concept and now leads the 
Drinkfinity team. @d8hernanmarina

Brazilian consumers can purchase DRINKFINITY Vessel and Pods through an exclusive 
online store at www.drinkfinity.com.br.
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Drinkfinity: A Co-Creation Process
Drinkfinity was created with the help of a group of 50 Sao Paulo residents, plus other 
influencers and thinkers from New York and San Francisco. The group, comprised of 
locals with a young, creative and entrepreneurial profile, incorporated the new system 
into their daily lives and suggested improvements during the “Beta phase.” Together, 
this group and the Drinkfinity team evolved the beverage system to its current stage. 
“Drinkfinity exemplifies current consumer trends for personal and sustainable beverage 
consumption, but trends evolve and we must be poised to evolve as well over time. We 
want to keep an open communication channel with this group of influencers who have 
helped us co-create the system, and invite new users from all over the world to provide 
their feedback, suggest ideas and changes to enable us to continuously develop the 
system. With DRINKFINITY, the possibilities are endless and the evolution process can 
never stop,” says Hernan Marina.
Earlier this year, Drinkfinity also opened a physical space in the Sao Paulo district of Vila 
Madalena, designed by renowned architect Guto Requena. Inspired by contemporary 
design and sustainable concepts and named the DRINKFINITY LAB, it enabled 
influencers to meet, interact and discuss topics of common interest, such as hydration, 
urban life, and the creative economy. These meetings and events generated new ideas 
for the Drinkfinity system and brought people closer together to create a culture around 
the new portable, personal hydration system.

DRINKFINITY was incubated by PepsiCo with the sponsorship of Luis Montoya, President 
of Latin America Beverages Division, reflecting the company’s commitment to 
innovation and an overarching strategy to remain flexible and place multiple bets to 
bring solutions to market around the world. “The Drinkfinity team had the freedom to 
explore possibilities through the lens of this exciting concept, and not necessarily from 
the point of view of the large corporation. This approach allowed us to work disruptively 
as a start-up company would.” says Montoya.



DRINKFINITY reflects PepsiCo’s commitment to innovation and is a prime example of 
the many beverage solutions the company is developing around the world. “DRINKFINITY 
represents the power of our model and our ability to foster global innovation 
anywhere - in markets big and small, developed or emerging.  The DRINKFINITY team 
created an idea which truly connects with consumers’ desires for greater choice and 
personalization, and it dovetails with our goals to not only give consumers many 
fantastic beverages brands to choose from, but also the ability to choose the way they 
consume them both in and out of home,” says Brad Jakeman, president, PepsiCo 
Global Beverage Group .@bradjakeman

Communication Campaign 
Such innovative beverage system demanded an innovative communication campaign 
capable of showing people all the attractive aspects of the product. Drinkfinity will 
present the “Thirsty for Life” campaign, a series of 50 micro videos, each one featuring 
one different perspective of the beverage system. Using a fun and trendy approach, 
Drinkfinity will show consumption occasions, flavors and functionalities, product usage, 
sustainability benefits and all the myriad details of the product. Besides the micro 
movies, the “Thirsty for Life” campaign will have display media and a super cool one-
minute film, showing a very active day of a guy that is thirsty for life.

To learn more about Drinkfinity, please visit www.drinkfinity.com.br or look out for 
Drinkfinity on the following social platforms:

Facebook: www.facebook.com/DrinkfinityGlobal
Instagram: www.instagram.com/Drinkfinity
Twitter: www.twitter.com/Drinkfinity
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